
THE NATIONAL ANNUAL SEMINAR ON PARADIGM SHIFT IN MARKETING 

 

The National Annual Seminar on Paradigm Shift in Marketing held at Dr. V. N. Bedekar Institute 

of Management Studies on 15th February was indeed a fascinating, exciting and enriching 

culmination of the journey the Institute had begun a year ago. One witnessed a battery of 

brilliant sessions by speakers from a diverse range of sectors sharing their views on the 

Paradigm Shift taking place in Marketing. Each speaker beautifully integrated their expertise to 

bring out revolutionary transformations in the ways in which marketing is now conceptualized. 

 

Dr. Amit Padmakar Oak, the Director of the Institute in his opening remarks emphasized how 

the world of marketing and the new customer is demanding and empowered. With technology 

orientation shifting from manufacturing to services, the new consumer is now a co-creator and 

businesses are more value driven than ever before. 

 

The Chairman, Dr. Vijay Bedekar pointed out in his address that it was critical to first 

understand the true meaning of ‘Paradigm Shift’, as the term is often misused to denote mere 

changes in practices. A Paradigm Shift he stressed is a revolutionary concept classically used in 

science. It is with this lens that we should view and understand ‘Paradigm Shift in Marketing’. 

Dr. Bedekar expressed his eagerness to hear what the day had to offer and wished the Seminar 

a grand success.  

 

Dr. Guruprasad Murthy, the Director-General announced the release of the Research Report for 

the Study on Paradigm Shift in Marketing. The Research Report was released by Dr. Vijay 

Bedekar. 

 

The marketing faculty who co-authored the Research Report Ms. Pallavi Chandwaskar, Ms. 

Shobhana Panikar and Mr. Deepak Agnihotri took us through the journey that they went 

through right from conceptualization of a dream to translation of that dream into a work of art 

that was released earlier. 
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Mr. Ajay Rawal, National Marketing Head, J.K. Ansell took the audience through case studies of 

various brands to show that shifts in marketing often take place by focusing on solving 

customer problems. He called attention to the fact that while information technology has 

transformed connectivity, it is still a challenge for marketers to translate this enhanced 

interaction into “quantifiable” measures of consumer action. He shared how brand Kama Sutra 

successfully translated the strong brand into string growth categories and came up with 

innovate products and campaigns. 

 

Mr. Sushobhan Dasgupta, Managing Director, Johnson & Johnson – Medical, the Keynote 

Speaker of the day, discussed the origins of the term Paradigm Shift as introduced by Thomas 

Kuhn. From wired to wireless, from branding to return on investment, from push to pull, he 

discussed factors driving change in the healthcare system. He concluded by saying how he left a 

job offer with Nestle to join J&J as it would give him an opportunity to serve people. He urged 

youngsters to listen to their hearts and to seek happiness when making their career choices. 

 

This was followed by the Awards of Excellence given for outstanding performance in the MSME 

sector in association with Bombay Management Association (BMA). Students were inspired to 

hear the winners of the award share their entrepreneurial spirit. They urged students to dream 

big and work hard towards achieving their dreams! Dr. P. Kelkar, Dr. Vijay Bedekar and Mr. 

Bhaskar Joshi, General Manager – HR, Somaiya Group of Industries from the Bombay 

Management Association chaired the session. 

 

Mr. Ashish Pethe, of Pethe Jewellers took students through paradigm shifts he witnessed in 

Jewellery Marketing. Shifts from local jewelers to national labels, smaller formats to large 

format stores, physical stores to virtual stores, the changes in the gold market, increasing gold 

prices, changing demand patterns, traditional advertising to online / viral advertising; these and 

more he discussed as he shared his expertise on the sector. 
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Mr. Deva Jyotula, from Korum Mall discussed the Paradigm Shift in Retail Marketing by 

discussing how Korum Mall built its brand and stood strong amidst competition by engaging 

customers through a host of innovative ideas and practices. He also emphasized the role of 

technology and how Korum capitalized on new technology platforms to connect with, educate 

and entertain customers. 

 

Mr. Kiran Khalap, co-founder of Chlorophyll in an engaging session reinstated how brands are 

not mere names or logos but they are ‘experiences’. Brands today have multiple stakeholders 

due to the explosion of social media and companies have to be careful whether their brand 

actually delivers the promise it claims. 

 

Paradigm Shift in the manufacturing sector was discussed through the session of Mr. Abhay 

Patankar, Marketing Head, Topworth Group of Companies. He took the audience through the 

story of the Indian Steel Industry. We saw how steel transformed from a commodity to being 

branded. Sellers no longer rule and selling has become transparent and the process of 

marketing focuses on consumer education and value creation. 

 

Mr. Nitin Vaidya of Dashmi Creations took us through the transformation brought about by 

technology and innovation in the media industry. Through various personal experiences he 

shared how the world of social media operates and uses various platforms to capture and study 

consumer behaviour and habits. This transformed reality of tomorrow will consist of real time 

analytics in Brands and Marketing.  

 

Dr. Amit Padmakar Oak discussed the key highlights of the seminar in his closing address and 

delivered the vote of thanks. 

* * * 


